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1. Major Objcctives:
Students will be able to
»> Know the Evolution of communication study from early
Communication study (Rhetoric and speech) to Interdisciplinary Growth.

X, .. . .
» Know the concept, definitions, models and scope of communications, Mass
Communication and Journalism

» Know different thcoriés of media

2. Intended Learning Outcomes:
Knowledge
Students will be able to:
¢ Distinguish between forms of communication
e Analyze development of different forms of communication and mass

communication
Appraise the conditions for successful communication and the different factors

that obstruct or interfere with the process

o Explain the different theories of media.
To understand the importance of Mass Media in formal & non-formal cducation.

3. Key Transferable Skills:

These skills include the communication skills, critical analysis of the media of

communication. (\
Content to be Covered:
Concepts, definition, types, levels, scope, models of communication, effects

and barriers of communication
lution and differentiation of communication, mass communication and

Evo
journalism

Communication theorics
Functions of mass communication and its impact on society

Public Opinion. Propaganda and Psychological Warlare
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5. Teaching Learning Method:

Al‘l the teaching learning methods will base on active/interactive learning. Besides
this following methodologies will be used

—_ * Lecture

* Presentations
* Discussion

The role of teacher will be as a facilitator in all learning process.
6. Activitics:

All the session will be followed by different activities which will vary according
to the topic of discussion.

7. Learning Aids:
Learning aids will include

a. Graphs
b. Charts
c. Models
d.

8. Lcarning Ilours:

Three contact hours session will be held once a week on Fridays at 9:00am-12:00pm.

9. Evaluation
Following are the main areas that would be assessed.

e The course objectives as set out in the core curriculum o
e Itis the students’ overall competence that will be assessed, as described in the
course objectives. ' -
e The assessment of the students will show the extent to which they have achieve
the objectives set out in the curriculum.
Mid-term and final exam will be conducted. ' ? .
Besides these exams, formative assessment will be made through the following
manner.
»  Assignments
» Presentations
» (Class Participation
»  Quizzes ( Surprised/ Announced) .
= Some projects on group basis may also be given.
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